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 WINTERFEST: The Town of Mono hosted Winterfest on Sunday at the Mono Community Centre. 

Activities included cross-country skiing, sledding, horse-drawn sleigh rides, outdoor ice skating, 

and the chipping of discarded Christmas trees. Here, chainsaw carver Kane Sibley demonstrates 

his art.
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 Orangeville Council, sitting as its Finance 

and Administration Committee, will try 

to fi nd ways to fund more capital projects 

through cuts to projected operating costs 

detailed in the draft 2014 municipal budget.

Council’s fi rst swing at the town’s budget 

in December hoisted a possible 6.2 per cent 

bump on their tax bills. That was to cover a 

projected $1.7-million shortfall.

Included in the December draft 2014 bud-

get was an Operating Budget of 

$50.4 million, of 

which $10.9 

million is water 

and wastewater 

budgets fund-

ed entirely by 

user rates, and a 

Capital Budget of 

about $5 million, of 

which the tax levy 

contribution is fore-

casted at a minimum 

level of $1.3 million in 

accordance with the 

AMO Federal Gas Tax 

Agreement.

On Monday, the coun-

cil committee focused 

on the town’s capital 

budget. It was decided to 

defer approval or denial of capital projects 

until have debated the Operating Budget. A 

meeting next Monday will evaluate the an-

ticipated 2014 municipal operational costs.

In debating projects and available fi nding, 

committee members learned that project 

priority is determined by nothing more than 

staff opinion. Projects deemed high priori-

ty were listed above a bold dotted line on 

amended capital budget spreadsheets.

And that seemingly haphazard classifi ca-

tion proved to be a contentious point.

“Anything below the line is a ‘nice to 

have’,” said Councillor Gail Campbell. “I 

would disagree with that.”

One of the ‘below the line’ capital ex-

penses was $260,000 for new breathing ap-

paratuses for Orangeville Fire Department 

members. Coun. Campbell was successful in 

lifting that item above the magic line when 

Fire Chief Andy McIntosh explained that the 

fi refi ghters’ current apparatuses can’t be ret-

rofi tted to meet new national safety specifi -

cations.
“We’re using over 20-year-old equipment 

now,” he said. “This (the new specifi cations) 

is the most signifi cant change I’ve ever seen.”

Coun. Scott Wilson felt needed repairs to 

the almost 40-year-old Tony Rose Memorial 

Sport Centre should have had greater priori-

ty among capital projects.

Coun. Mary Rose lob-

bied for improved light-

ing at the Alder Street 

Recreation Centre. Oth-

er committee members 

singled out various 

road work projects as 

most important.

The meeting end-

ed with an agree-

ment to refrain 

from capital dis-

cussions until they 

get a look at oper-

ating costs. May-

or Rob Adams 

urged the group 

to fi nd ways to 

carve funds from 

the operations purse that could be 

forwarded to the capital wish list.

Coun. Wilson lamented how year after 

year council limits itself to a specifi c dollar 

amount when it’s clear more money is need-

ed. Of $1.3-million, the town is tapped out at 

about eight projects.

Town treasurer Brian Parrott said about 

$270,000 would need to be cut to lower the 

projected tax increase by one percentage 

point.
“I’m not prepared for a six per cent (tax) 

increase and I don’t think other people in Or-

angeville are prepared,” Deputy Mayor War-

ren Maycock said.

Mayor Adams agreed. As such, tough de-

cisions will have to be made but, ultimate-

ly, council and residents will have to accept 

that some projects will have to be shelved.

 Council may carve capital 

funds from 2014 budget

 Orangeville and Mono would likely lose 

their exemptions from higher level scrutiny 

of offi cial plan amendments (OPA) but all of 

Dufferin’s six municipalities would have au-

tonomy in site-plan approvals under a coun-

ty Offi cial Plan (OP).

Consultant Chris Tyrell of the MMM 

Group said the City of Owen Sound (popula-

tion about 22,000) is the only lower-tier mu-

nicipality in Ontario that is exempt under a 

county OP (Grey’s) and that is only because 

it had been a separated city within the coun-

ty prior to passage of the county OP.

Mr. Tyrell told approximately 30 at the 

public meeting on the Dufferin OP at Shel-

burne Saturday that the province has not 

been receptive to granting Orangeville and 

Mono similar accommodation “but we can 

talk to them again.” 

The public meeting at Shelburne Saturday 

followed a Thursday evening presentation 

of the OP’s initial graphic draft to all 53 lo-

cal municipal councillors. A further meeting 

for public input was set for next Wednesday 

evening, Jan. 15, at 7 p.m. in the atrium at 55 

Zina St., Orangeville.

Last Thursday’s councillor responses have 

been posted on the county’s website. It’s 

expected there’ll be postings of the two cur-

rent public meetings. 

Further to Mr. Tyrell’s presentation, Coun-

ty CAO Sonya Pritchard explained at an ad-

ministrative workshop – one of three within 

the public meeting -- that the county would 

not be given authority to grant exemptions 

but would be able to delegate some respon-

sibilities. She said she is confi dent it would 

delegate authority for site plan approvals to 

the lower tier.

This might have evoked the most enthusi-

astic response of the day, in Mulmur Coun-

cillor Earl Hawkins’ three words, “that is 

good news.” But, he continued, “What if it 

doesn’t?”

There remains an evident undertone of 

misgiving among municipal politicians 

about the county council’s weighted voting 

system as it might apply to issues respect-

ing the Plan, as Orangeville representatives 

share 12 of 29 votes and would need only the 

support of either Shelburne or Mono to con-

trol the outcome of a vote.

 Public gets to comment on 

county’s proposed Offi cial Plan

HEALTHY LIFESTYLES - Brad and Melanie Horton, along with their sta� , believe the Resolution 

Solution Campaign is a great way to engage the community and educate about healthy life-

styles. Please see the story on page A4.

 Orangeville Council would be wise to ad-

dress Tony Rose Memorial Sports Centre 

renovation needs now rather than later, says 

Councillor Scott Wilson.

Coun. Wilson lobbied the town’s Finance 

and Administration Committee to allocate 

funds to cover much-needed repairs at the 

facility. The arena requires improvements to 

railing in the stands, its pool change rooms 

need to be redesigned, and the chiller and 

fl oor of Rink A need work.

However, none of the Tony Rose arena 

work was deemed priority when town staff 

were compiling a list of capital projects to 

be funded in the 2014 municipal budget. 

Rink A’s fl oor replacement has a $1.04-mil-

lion price tag. The facility is nearly 40 years 

old and about at the end of its life expectan-

cy.
“If it goes belly-up in the middle of a hock-

ey season, we’ll disappoint a lot of people,” 

he said. “I am well convinced that needs to 

be done.”

The soil beneath the rink subsided when 

a piece of heavy equipment was used in-

side. As a result, the piece of equipment fell 

through the rink fl oor, explained facilities 

manager Ed Brennan. Leaks have also been 

identifi ed in addition to the crumbling fl oor.

Mr. Brennan said a failure of Rink A’s 

chiller would mean both rinks in the arena 

would lose ice.

“Tony Rose (arena) is already on bor-

rowed time and work needs to be ad-

dressed,” agreed Coun. Jeremy Williams. 

“It’s a decision of, do we continue to have 

Tony Rose as a viable arena?”

 Act now on Tony Rose arena 

repairs, says Councillor Wilson
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